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INTRODUCING THE NEW STARLINK “FREE FOR ALL*” PROGRAM
Continuing what began thousands of free radios ago, we’ve just super-sized our trade up program, post-sunset, to 
help you keep reducing your equipment costs, and upgrading communications to universal StarLink Radios, now 
Free for every system you do, old and new – whether you’re upgrading from POTS or old network radios or 
doing new installs.

call 1-800-645-9445

Upgrade
All Your
Alarm

Accounts
for Free

• At $99.95 less $100 “Free for All” Savings: 
That’s Free

• All today’s top features, easiest installs, no 
power supply required

• Universally proven to work on every panel 
brand that uses Contact ID or 4/2

• Choice of models on cyber-protected multi-
billion AT&T® or Verizon Certified Networks®

• Reports primary or backup to every Central  
Station in US & now Canada

• Remote App convenience for accounts’ 
smartphone control

• Just one radio to standardize on for every 
security system you do – Now Free for All™

Thanks for making StarLink part of your go-to system and the 
fastest growing line of alarm communicators on the market

Free Intrusion Radios (black) - or -
New StarLink Connect or Fire Models 
as low as $2995 NET

Tradeup to StarLink Connect or Fire Sole or Dual Path Cell/IP 
or mercantile models (get $100 incentive on them too.)

POTS

OLD

NEW
INSTALLS

*For Full “Free For All” Details scan QR code
or go to www.napcosecurity.com/starlink
StarLink, StarLink Connect & StarLink Fire are trademarks of Napco. ‘Free for all Program’ not 

combinable with other offers and maybe discontinued w/o prior notice. See  full details online. 
Other marks trademarks property of their respective companies.

MBFAA7-5Wx10FreeForAllAd.indd   1 3/22/17   12:50 PM

http://www.napcosecurity.com/starlink/
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MBFAA…Be a Part of It!

President’s Message…
By: Michael H. Zemering
      President, FM Systems, Inc.
      President, MBFAA
      mhz@fm-systems.com

Do you know what PCI is? No, it is not something that comes back on your doctors’ lab 
report! It is not the Pollution Control Device in you car. It is not the new standard for CCTV 
cameras either. It is the standard developed by the card industry to protect your clients’ credit 
card data.

The Payment Card Industry Data Security 
Standard (PCI  DSS) is a set of security 
procedures from the PCI  Security Standards 
Council for businesses that accept credit 
cards. It includes guidelines for user 
authentication, firewalls, antivirus, encryption, 
truncating account numbers, programming 
maintenance, and vulnerability testing.

You should be aware of the rules and 
regulations if your company is accepting 

credit card for payments and reoccurring payments. The PCI Council has rules that govern 
how credit card data is to be protected and what is your responsibility.

Our next meeting will help our members improve methods used to secure client data and how 
to handle requests for password and system information.

I look forward to seeing all our members and guests at the next meeting. 

          — Mike

PCI BEST PRACTICES 
FOR SECURING CREDIT CARD DATA

Mick Zemering
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http://www.tri-ed.com
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Alan Glasser

Executive Director’s Message…
By: Alan Glasser, Executive Director, MBFAA

“JUST SOLD! WE JUST 
SOLD ANOTHER PROPERTY 
IN YOUR NEIGHBORHOOD!” 

That’s what the postcard 
read which was sent to me a few 
weeks after my neighbor sold their 
house. It went on to explain why I 
should be doing business with that 
realty company.

Did you ever wonder if there 
was an “easy” way for you to get 
the word out in a neighborhood 
where you’ve just installed a burglar alarm, security 
cameras, access control, fire alarm, home theater, 
network, home automation, etcetera!

Well, there is!

I’d like to introduce you to Every Door Direct 
Mail. A great service offered by the United States 
Postal Service, USPS®.

What is EDDM?

USPS® Every Door Direct Mail® EDDM®) is 
an affordable targeted advertising technique that 
lets you map your marketing mail audience by age, 
income, or household size. You can use the EDDM 
mapping tool to choose the ZIP Code™ and carrier 
route that will target your best possible customers—
current and future. The EDDM mapping tool is easy 
to use and discounts are available even for small 
businesses.

AND... you don’t even have to do your own 
designing, printing, or mailing!

The USPS® Every Door Direct Mail® EDDM® 
mapping tool allows you to create direct mail 
campaigns targeting customers by age, income, 

THE BEST AND EASIEST WAY TO 
MARKET YOUR WAY TO $UCCE$$ 

or household size. USPS affiliate 
specialists can help you design and 
compile EDDM mailings by ZIP 
Code™ and carrier route.

The USPS® has links to approved 
online third-party vendors and 
specialists that will help businesses 
create memorable, actionable mail 
pieces. These experienced vendors 
offer phone or chat support for 
strategizing, formatting, designing, 
printing, preparing, and sending your 

mailing. They can advise you on the best direct 
mailing marketing items for your business, from 
postcards, reply cards, greeting cards, to newsletters, 
customized stamps, and more.

FREE!
MARKETING SUCCESS KIT

About This Digital Download 
The all-new Marketing Success Kit 
includes everything you need to plan, create, and 
launch winning Every Door Direct Mail® campaigns.

This comprehensive 17-page guide (PDF) 
was developed by marketing executives, creative 
professionals, business consultants, and veteran 
EDDM® pros.

What’s Inside?

·	 How To’s & Benefits

·	 Products and Pricing

·	 Direct Mail Checklist

·	 Design & Creative Tips

·	 Boosting Your Success

Continued on page 10
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http://www.rrms.com
http://www.rrms.com
http://www.rrms.com


Page 8                                                                                                Security Line                                 MARCH — APRIL  2017

Legal Side
By Kenneth Kirschenbaum, Esq.
Kenneth Kirschenbaum, managing part-
ner of the legal firm of Kirschenbaum & 
Kirschenbaum, P.C., is legal counsel to 
the Metropolitan Burglar and Fire Alarm 
Association of New York. Mr. Kirschen-
baum’s offices are in Garden City, NY 
He can be reached at 516-747-6700, ext. 301. Email to: Ken@
KirschenbaumEsq.com. 

Continued on page 14

This is a question I need some guidance on and 
assistance with.  I am mulling over including the 
description in the 2017 updated contracts.  So here is 
the issue.

 An alarm owner called me and noted that the All in 
One Agreements, while describing some of the services 
[cameras, remote access and access control] does not 
squarely describe an intrusion system, a fire system or 
other systems that may be installed. Other than mentioning 
these systems there is nothing in the contract that says “this 

Should Contracts Describe The 
System And Its Purpose?  Your 
Advice Is Requested

is what an intrusion [fire - CO - water flow - temperature] 
system does”.  I responded by asking the caller to send 
me the UL description for an intrusion alarm system and 
NFPA’s description of a fire alarm system.  Haven’t heard 
back and thus I am opening the question up to everyone.

 One of my first alarm company clients [circa 1975] 
used a Commercial Lease form for all of its installations.  
The contract didn’t describe the system and didn’t 
differentiate between systems.  One of the owners [Elliot 
Kaplan - hope you’re alive and well] asked if the blank 
space used for the equipment being sold could simply 
read “burglar alarm” or “fire alarm”.  He explained that he 
preferred not to list the equipment or otherwise describe 
the system.  With all of my 6 months of experience as a 
lawyer I assured him that it was fine.  Now with 40 years 
experience I’m not so sure my answer is any different, 
though consumer laws require the breakdown, at least on a 
sale.  On a lease I suppose there would be no requirement 
to list the equipment.

 But do you need to?  Before thinking about it consider 
the formating of the Alarm Contracts.  The contracts are 
packed full of provisions, all of them necessary for one 
reason or another.  Some may be required by statute, 
others to enforce of waive rights and others to provide 
the protection from claims that alarm companies need in 

http://www.brooklynsupply.com
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http://www.kengouldconsulting.com


Page 10                                                                                                Security Line                                 MARCH — APRIL  2017

·	 And Much More!

For readers of this issue of Security Line 
Magazine March / April 2017, if you email me at 
mbfaa.ny@gmail.com I will send you two links. One 
for the USPS® Every Door Direct Mail® EDDM® 
website. And one for the FREE MARKETING AND 
SUCCESS KIT. But you have to email me at mbfaa.

The Best fand Easiest Way To Market 
Your Way To $ucce$$  from page 6

ny@gmail.com so I know you read the whole article. 
Check it out! 

WE ARE STRONGER TOGETHER THAN 
SEPARATE. “Be a part of it” the MBFAA

Alan Glasser,
Executive Director, MBFAA

…and Thank You!

Call for Papers
The Security Line Digital Edition would like to 

receive papers from its members on sales, techni-
cal and legal topics.Share your opinion.

http://www.altronix.com
http://www.alarmcontracts.com
file:///C:\Users\ALAN\Documents\MBFAA\Security Line\SECURITY LINE 2016\NOV - DEC SL 2016\WWW.MBFAA.COM
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http://www.nationwidedigital.com
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The NFPA 72 (National Fire Alarm Code) is a stan-
dard published by the National Fire Protection 
Association, to provide the latest safety provi-

sions covering the “application, installation, location, 
performance, inspection, testing, and maintenance of 
fire alarm systems, supervising station alarm systems, 
public emergency alarm reporting systems, fire warning 
equipment and emergency communications systems 
(ECS), and their components” (nfpa.org).

The code is updated every 3 years in order to make 
changes and updates to keep up with evolving tech-
nology and new research to fire alarm systems. Under 
the latest 2016 edition requirements for Fire System 
Monitoring has changed drastically. The three options 
to keep current for fire system monitoring are two 
telephone lines requiring special, site specific AHJ ap-
proval; a single phone line plus another independent 
form of communications, or a Sole Path Fire Commu-
nicator or Equivalent.

The least popular and most costly, 2 telephone lines 
is now frowned upon under the current standards. It 
is permissible providing you get site-by-site approval 
from your local authorities having jurisdiction (AHJ). The 
new code mandates a 6-hour test-timer (4 test timers 
per day), alternating between the two phone lines. 

The second choice is a single phone line plus another 
independent form of communication.  This is a stan-
dard phone line plus a cellular communicator, long-
range radio, or IP communicator.  They must meet 

current supervision/installation requirements listed for 
your application.

The most popular option is a Sole Path Fire Commu-
nicator or equivalent, preferred for its simple instal-
lation, lowest cost, and the high level of supervision.  
Install a listed Performance-based technology, most 
commonly a Sole Path Communicator.  To meet 
NFPA requirements, make sure you get one with at 
least  60-minute supervision, and that can be installed 
without a back-up phone line or IP connection.

Its low-cost upgrade, easy installation and simple acti-
vation make Napco’s award-winning StarLink Universal 
Cellular & IP Fire Alarm Communicators, available in 
Sole Path & Dual Path)  an excellent choice, ensuring 
life-safety /fire alarm systems, old and new, keep com-
municating in an emergency. At under $30 with any 
Trade-up from POTs, Old Radio Networks and even on 
New Construction, StarLink Radios replace up to two 
standard phone landlines traditionally required per fire 
panel, and save on their associated phone charges per 
month, and offer the broadest, state-of-the-art CDMA 
nationwide coverage footprint, and code-compliant 
full event alarm reporting, to any central station/office 
you choose.  The StarLink Fire Communicator, used 
as primary or backup communicators, and are an easy 
to install, field-proven solution—among the most eco-
nomical and full-featured in their class.  
For more information on StarLink Universal Cellular & 
IP Fire Alarm Communicators visit www.napcosecurity.
com/starlink, or call Napco at 800-645-9445. •

Keeping up with Fire Code 
for Today’s Fire Alarm Reporting

By Brandt Philips, 
Commercial Fire & Security Director of Sales
Napco Security Technologies 
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http://www.statewidecs.com
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718-236-0211
718-236-0670

1-800-472-2078
FAX: 718-259-3294

 Many of you use a proposal before presenting and 
getting the formal contract signed.  Most that I’ve seen 
will first describe the system simply as “burglar” or “ 
fire” and then list the equipment included.  Do you need 
to use the above description too?  The description could 
be included in the Schedule of Equipment and Services 
we provide when you get the All in One Agreement for 
commercial security or residential security/fire.  More 
print on the form and more check boxes.  Let me know 
your thoughts so these changes can be included in the 
updated forms.  Thanks.   — Ken Kirschenbaum

order to survive.  [survive?  yes, so you can keep your 
prices reasonable and competitive and so you don’t get 
wiped out by a single claim].  Adding new provisions 
necessarily increases the size of the contracts which are 
already long enough.  Taking something out to replace the 
space is risky. When you buy a car do you really need a 
description that the vehicle can be used to transport you 
from one place to another?  Do you really need to be told 
that you shouldn’t transport anyone in the trunk, at least 
for long trips;  top of car not designed for you to strap 
your bedroom set to; vehicle should not be used a lethal 
weapon or battering ram.  When does obvious cross the 
line to stupid?  

 If we should have a short description, and I’d like 
everyone’s take on this, what do you recommend?

 Intrusion System:  This system is designed to detect 
and signal the opening of or activity in certain protected 
areas.  

 Fire System:  This system is designed to detect fire 
or smoke in certain areas.

 Should we include specific disclaimers as part of 
the description?

 Intrusion System:  This system is not designed to 
prevent entry into or out of the premises; not all signals 
are intended to report a potential intrusion in the area; 
system may not operate as intended and ...

 Fire System:  This system is not designed to prevent 
fire or smoke damage.  etc.  

Should Contracts Describe The 
System And Its Purpose? From page 8

        IN NUMBERS THERE IS           
   STRENGTH!

BE A PART OF 
THE MBFAA

 www.mbfaa.com

http://www.mongotel.com
http://www.dsc.com
http://www.usacentralstation.com
http://www.christy-ind.com
http://www.alarmax.com
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Response
Here is the law, which went effective March 14, 2017:

Consumer Review Fairness Act of 2016  
Public Law 114-258,  114th Congress, An Act
To prohibit the use of certain clauses in form contracts that 
restrict the ability of a consumer to communicate regarding 
the goods or services offered in interstate commerce that 
were the subject of the contract, and for other purposes. <> 

All You Need To Know About 
Alarm Dealer Program Contracts - 
Getting In And Getting Out

I have a few of questions regarding 
how The Consumer Review Fairness Act 
will affect the monitoring contracts we 
purchased from you:

 1. does this new law apply to the 
commercial contracts or only to the 
residential contracts?

 2. how will this effect the contracts 
that were signed before the date the law 
takes affect?  —Rick

 

Be it enacted by the Senate and House of Representatives 
of the United States of America in Congress assembled, 
<< Fairness Act of 2016.>> 
SECTION 1. <>  SHORT TITLE.
    This Act may be cited as the ``Consumer Review 
Fairness Act of 2016’’.
SEC. 2. <>  CONSUMER REVIEW PROTECTION.
    (a) Definitions.--In this section:
(1) Commission.--The term ``Commission’’ means the 
Federal Trade Commission.
(2) Covered communication.--The term “covered 
communication’’ means a written, oral, or pictorial review, 
performance assessment of, or other similar analysis of, 
including by electronic means, the goods, services, or 
conduct of a person by an individual who is party to a form 
contract with respect to which such person is also a party.
(3) Form contract.--

(A) In general.--Except as provided in subparagraph 
(B), the term ``form contract’’ means a contract with 

standardized terms--
   (i) used by a person in the course of selling or 

leasing the person’s goods or services; and
   (ii) imposed on an individual without a meaningful 

opportunity for such individual to negotiate the 
standardized terms.

Continued on page 16

http://www.weprotect.com
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fire.intrusion.access.networks.fire

TEL:(718)435-2800
FAX:(718)435-2818

• Full line of Burglar and Fire Alarm Systems •
• CCTV Surveillance Equipment •

• Intercoms & Industrial Paging Equipment •
• Central Vacuum Systems •

CERTIFIED ALARM 
DISTRIBUTORS

DAVID FRIEDMAN
Sales Manager

A L A R M   D I S T R I B U T O R S

(B) Exception.--The term “form contract’’ does not 
include an employer-employee or independent contractor 
contract.
(4) Pictorial.--The term “pictorial’’ includes pictures, 
photographs, video, illustrations, and symbols.
     (b) Invalidity of Contracts That Impede Consumer 
Reviews.--
(1) In general.--Except as provided in paragraphs (2) 
and (3), a provision of a form contract is void from the 
inception of such contract if such provision--

(A) prohibits or restricts the ability of an individual 
who is a party to the form contract to engage in a covered 
communication; [Page 130 STAT. 1356]

(B) imposes a penalty or fee against an individual who 
is a party to the form contract for engaging in a covered 
communication; or

(C) transfers or requires an individual who is a party to 
the form contract to transfer to any person any intellectual 
property rights in review or feedback content, with the 
exception of a non-exclusive license to use the content, 
that the individual may have in any otherwise lawful 
covered communication about such person or the goods or 
services provided by such person.
(2) Rule of construction.--Nothing in 
paragraph (1) shall be construed to affect--

 (A) any duty of confidentiality imposed by law 
(including agency guidance);

 (B) any civil cause of action for defamation, libel, or 
slander, or any similar cause of action;

 (C) any party’s right to remove or refuse to display 
publicly on an Internet website or webpage owned, 
operated, or otherwise controlled by such party any content 
of a covered communication that--

     (i) contains the personal information or likeness of 
another person, or is libelous, harassing, abusive, obscene, 
vulgar, sexually explicit, or is inappropriate with respect 
to race, gender, sexuality, ethnicity, or other intrinsic 
characteristic;

     (ii) is unrelated to the goods or services offered by 
or available at such party’s Internet website or webpage; 
or(iii) is clearly false or misleading; or

 (D) a party’s right to establish terms and conditions 
with respect to the creation of photographs or video of 
such party’s property when those photographs or video 
are created by an employee or independent contractor of 
a commercial entity and solely intended for commercial 
purposes by that entity.

NOTE:
For the full content of the Consumer 
Review Fairness Act please go to Kenneth 
Kirschenbaumn’s web site and click under 
Alarm Law. Scroll down to find the article.•

All You Need To Know About Alarm 
Dealer Program Contracts from page 15

http://www.dmp.com
http://www.certifiedalarmdist.com
http://www.security.honeywell.com/hsc
http://statewidecentralstation.com
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If you are a new member applying for membership you can apply online and pay securely online.
If you are an existing past member and are renewing for 2015 you can fill in your information and pay securely online.
If you are a paid-up 2014/15 member, I still need you to fill in your information on line, even if we had it in our old data base. If 

you are a paid-up 2015 member the website may ask you for payment. I will DELETE the invoice. You do not have to pay twice.

 Join the MBFAA Via Our New Website

PLEASE FOLLOW THE INSTRUCTIONS BELOW

1. Go to www.mbfaa.com and click on 
Membership Application. Choose a 
membership level (most likely General 
Membership). Click Next.

2. This screen needs a VALID e-mail address that will be 
used for membership and MBFAA related communications. 
Enter the security code and click Next.

3. This screen contains ALL the information we need to 
process your membership and the information other mem-
bers see as well as the information used in the consumer 
search engine to get you more business. Be as accurate 
as you can be. Type carefully, and use upper case and 
lower case letters. Much of this info (but not all) will 
be seen by others! Click on Next and Confirm info on 
next page

You will RECEIVE an e-mail (at the valid e-mail ad-
dress you just gave us) within a few minutes with 
your LOGON and PASSWORD. You can change 
your password in your profile. You will receive an 
invoice. You can pay online.

Check it out! WWW.MBFAA.COM
WE ARE STRONGER TOGETHER THAN SEPARATE.

“Be a part of it” the MBFAA
Alan Glasser,
Executive Director, MBFAA…and Thank You!

http://www.mbfaa.com
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Alice Giacalone

We know that fire alarm systems are different than 
other alarm systems.  For one thing they are not optional; 
the subscriber has to get a fire alarm and has to have it 
inspected, serviced and monitored.  Only question the 
subscriber needs to consider is what alarm company it will 
engage and whether it will buy or lease the fire alarm system.  
Most fire alarm systems are sold and then installed, but some 
alarm companies will only lease their systems, including 
commercial fire.  And even fire alarm systems that are sold 
can be liened.  The Standard Fire All in One provides for a 
security interest in the installed equipment, which means the 
equipment is collateral for the payment and can be removed if 

not payment is not made. 
 Commercial fire alarm installations require a permit. 

Plans and specifications need to be filed and approved by 
the AHJ.  Once installed the fire alarm system needs to 
be inspected by the AHJ.  Generally the AHJ isn’t that 
interested in the Fire Alarm Agreement between the alarm 
company and the owner, and certainly not interested in the 
specific terms and conditions of the agreement.  The AHJ 
is concerned with one issue, have the plans been approved, 
does the installation comply with the demands, and if for 
any reason the AHJ changes it’s mind, have the changes 
been implemented.  If not, a violation is issued.  

 So, getting to the topic at hand, it’s time to take the 
fire alarm out, or to terminate monitoring services, for 
any reason [default or just end of the contract term].  The 
contract may address when and how that is accomplished, 
but as pointed out above, the AHJ doesn’t give a hoot about 
your contract.  The AHJ requires compliance with its rules.

 An alarm company [I’m sworn to secrecy] solicited an 
opinion from a Fire Marshal about removing a fire alarm 
system.  Here is the AHJ response, which I think is clear 
enough:

 “Well, if the contractor wants to remove an existing 
fire alarm system, they need a permit to do so. Any removal 
without a permit would be subject to stop work order, fines 
and a complaint with the SFMO/DBPR. I would even issue 
civil citations if caught in the act of removal without a 
permit. Zero tolerance.”

So the question I pose to you, have you removed a 
fire alarm system, disconnected the system or terminated 
monitoring, without notifying the AHJ?  Do you now if 
you’re supposed to notify the AHJ in your jurisdiction?  
You need to know.  •

Removing Fire Alarm System - Do You Need A Permit? 
How About For Shutting Down Monitoring? 
By Kenneth Kirschenbaum, Esq.

http://assaabloy.com
http://www.napcosecurity.com
http://www.ciainsures.com
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http://www.metrodial.com
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http://www.counterforcecentral.com

